4 . O
. Escherman HH H

Al-driven digital communications COMMUNICATIONS

N . Escherman +
o . Y . Spin Communications

& DELIVERING UNIQUE AI-DRIVEN TOOLS AND
‘ SERVICES TO CORPORATE MARKETING AND
COMMUNICATIONS TEAMS ACROSS EUROPE



Combining
strategic
Insight with
advanced
application of
Al technology




Andrew Bruce Smith, Founder,
Escherman

“There is a huge amount of education required to help
corporate communications and marketing teams
properly understand exactly how and where Al can be
applied to their work. It also means that very different
kinds of tools and services need to be developed to
support Al driven corporate communication efforts.
The partnership between Spin Communications and
Escherman is designed to provide a unique
combination of strategic corporate communications
expertise with real world understanding of how Al can
be practically applied to provide real world value to
corporate marketing efforts.”




Spiros Rizopoulos, CEO Spin Communications

“Al needs to be combined with human expertise. In
fact, it matters more than ever. By combining human
expertise and experience with applied and informed
application of Al is where the opportunity lies. Over
time, we intend to expand the range of tools and
services on offer to make sure we are adapting to the
highly dynamic nature of Al technology to best
support the ever-changing requirements of
corporate communication and marketing
departments”.
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Leveraging Al-driven data analysis and brand performance

Indicators, to gain an enhanced understanding of brand J&
position and make informed decisions to optimize brand S







The Al landscape Is
constantly changing. We test
and use the appropriate
Large Language Models
depending on the specific
requirements of the brand
and the project




Frameworks underpinned with Al

Measures brand's familiarity within its target market.
Evaluates visibility, market penetration, and marketing effectiveness.

Gauges how well a company's offerings meet or exceed customer expectations.

Assesses brand's online footprint and customer interactions on digital platforms.
Includes social media activity and website effectiveness.

Reflects brand’s dedication to responsible practices in environmental care, social
contribution, and governance.

Important for aligning with the values of consumers, investors, and stakeholders.

Provides a holistic analysis of brand strengths and areas for enhancement.
Offers insights for potential growth and sustainable strategies.
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Brand - Q1 Q2

1. Zenith 567 346
2 Silverline 345 250
3. Panthera _ 501
4 MNordicStar 134 212
5. Falcone 459 56
7. BluePeak 123 300
g. AUrorix 450 500
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